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JOHN AND EDWARD,

THE X FACTOR AND
WHY WE VOTE FOR
INCOMPETENCE

BY DR PETER HUGHES

They can’t sing. They can’t dance. They get a weekly blast from
Simon Cowell. But last week John and Edward got more votes than
any other contestant on the X Factor. How do they do it?

Louis Walsh, their mentor, thinks he knows why: “Kids love these guys.
Everywhere | go kids come up to me and tell me they think they’re great.
They’re young, they’re fun and they have the likeability factor... They put
a smile on your face and what’s wrong with that?” But, Louis, it's a
singing contest not a smiling competition. So why do we vote for
singers who can’t sing?

We do it in part because Simon Cowell is a modern day ‘Sheriff of
Nottingham’ and we are the peasants who revolt to steal a little of his
glory and give it to the “poor in talent”. Wouldn’t the great British public
just love to wipe that smug smile off his face and force him to take
John and Edward across the Atlantic and sell them to a bemused
American audience?

But it goes deeper than that and this is where Louis is wrong. We don’t
vote for John and Edward because we like them. We do it because we
can’t stand them. They’re our guilty pleasure, musical porn or a disaster
scene we can’t resist drooling over. And the more spectacularly bad they
are, the more we crave the next disaster. When a mass of people create
momentum a mass of others join them and make it unstoppable. It's why
we all buy the same products and love the same brands; it's why we
bought houses at the peak of the market and believed the bankers and
the politicians when they told us things can only get better. The truth is,
of course, they can’'t and when reality bites, our illusions collapse along
with our smiles. One day we will wake up and think about two twins in
loud suits who didn’t have an ounce of talent between them and wonder
what on earth all the fuss was about. In the meantime we’ll carry on
voting for them, gawp at their incompetence, and laugh at them, like
freaks from a Victorian circus.
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Christmas is coming...! =
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IN OUR 2009 SURVEY 86%
OF OUR CLIENTS STATED
OUR STRATEGIC ADVICE IS
A KEY FACTOR IN THEIR
COMPANY’S SUCCESS.

DO YOU NEED HELP WITH
YOUR MARKETING STRATEGY?

GIVE US 30 MINUTES AND IF
YOU’RE NOT IMPRESSED WE
WILL PAY FOR YOUR TIME!

Contact us now

01926 330 800

° Or click here to email us

It would appear that Christmas is coming, and very quickly according to the Christmas adverts which have already
hijacked our TV screens! We've all had a good moan about how we’re not even ready to start thinking about the
dreaded festive word yet, but when it comes to planning your Christmas activity, time really is running out!

Here’s a question for you... Have you decided on the Christmas cards you’re going to send out to your customers

and suppliers yet?

If the answer is no, why not consider an electronic card this year? Save the environment by reducing the amount
of paper, avoid having to think about the postal strike and still spread some festive cheer!

Call Cognition now to see how we could help you create and distribute your Christmas cards.

Cognition teams up with
Marie Curie Cancer Care

cognition’

Marie Curie
Cancer Care

Cognition has nominated Marie Curie Cancer Care as our charity partner for the next year.

Marie Curie nurses offer a free service that enables people with cancer and other terminal ilinesses to die
peacefully in their own homes. They now care for more than half of all cancer patients who die at home as well as
providing practical and emotional support to patients, families and carers in what is one of the most difficult times

they will face.

In order for this wonderful service to continue, they need all our support and we will be making an announcement

soon about what we intend to do in support of Marie Curie.

Cognition wins yet another new client!

Cognition is excited to announce yet another win. Virada, is a training consultancy specialising in retail sales training
for the luxury product market. They provide focused and practical solutions from workshops to individual coaching
and cover business to business, business to consumer and public organisations.

In the initial stages we have been engaged to carry out a brand audit, to help Virada move forward with their
marketing, PR and digital strategies. Our main objective is to work alongside Virada to create and promote training

packages that will address and benefit all of their target markets.
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